Mini Brand Guidelines

Company Logotype

Wusoom takes its name from the Ja]a! U
Arabic word - The First Rain - W LIS O O N
a quiet yet powerful force that signals

renewal and growth. Full Logo

Master Identity on Colour Backgrounds
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Do not add effects to the logo. Do not change the color of the logo. Do not rotate the logo.
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Do not stretch the logo. Do not use the logo with non brand colors. Do not rearrange the logo.

Colors Palette

RGB 222.199,183 RGB 202.202,199
CMYK 13.21.25.0 CMYK 20.16.18.0




Colors Combinations

Colors Combinations misuse
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Colors Hierarchy

Primary Secondary Sub - Secondary
Colors Colors Colors

Iconography




Master Typefaces English/Arabic

English - Digital use (Email Communications, PPT, etc....)

Primary : GEORGIA Secondary : ARTAL
abcde fghijklmnopqrstuvwxyz abcdefghijkimnopqgrstuvwxyz
0123456789 0123456789
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Arabic
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Typesetting

Typography
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Digital Font :
. ‘ Strategy and business development.
ese system fonts are a universal and follow © *
the serif style.
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Use Georgia for English headline. [ ]
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Use Arial for English body text.
Use Segoe UI for Arabic. Py
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A professional and visually balanced font size guide for presentations using Georgia for
headlines/sub-headlines and Arial for body copy. These sizes work well for both on-screen
readability and design consistency:

Text Font Size

Headline Georgia (Bold) 36-44 pt
Sub-headline Georgia (Regular) 24-30 pt
Body Copy Arial (Regular) 18-22 pt

Footnotes / Notes  Arial (Regular) 12-14 pt



